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Source: https://www.obesityaction.org/community/article-library/food-marketing-to-children-a-wolf-in-sheeps-clothing/
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Homo Economicus
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Eclectical integration empirical findings
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Classical conditioning
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EAT-Lancet Commission

The EAT-Lancet Commission on Food, Planet, Health brought together 

37 world-leading scientists from across the globe to answer this 

question:

Can we feed a future population of 10 billion people a healthy diet 

within planetary boundaries?



Reasons to improve our diet

• UN – Sustainable Development Goals

• Paris Agreement

• Obesity epidemic

• Rising prevalence of diet-related non-communicable diseases (NCDs 

e.g., coronary heart disease, stroke, diabetes)

• Climate change

• Air pollution

• Reduction of insects

• Reduction of biodiversity

• COVID19

• Etc….
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Healthy Food Promotion Model, Folkvord 

& Hermans, 2020
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Influencers
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Healthy Food Promotion



Endgoal?
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